
Svenssons i Lammhult uses Loop54 because it 
provides the best search experience for their 
customers, is easy to maintain and is backed up 
by great support.

BACKGROUND

Svenssons i Lammhult is a leading Swedish 

retailer of furniture and home furnishings from 

over 200 brands. They have inspirational stores  

in Stockholm, Gothenburg, Malmo and  

Lammhult and run a popular eCommerce site at 

svenssons.se. 

Before engaging Loop54, Svenssons was using 

Solr for search. 

CHALLENGES

www.loop54.com

CASE STUDY

Customers sometimes had trouble getting the 

right hits on search results. And Solr had no 

learning function, so Svenssons was unable to 

list products by popularity or promote sale items 

through search. For example, a popular chair 

had a matching cushion and footstool with the 

same name, but it was the chair the store wished 

to promote. Achieving this with Solr required a 

great deal of work.

Another CX frustration was the lack of filtering for 

search pages and the inability to display Products 

or Variants depending on number of hits. This 

meant all search results were considered Variants 

(SKUs). For example, a search for “outdoor table” 

would result in the same table being displayed 

36 times (for each different colour option) leaving 

visitors with a protracted and frustrating scroll to 

see the next unique product.

Svenssons’s previous site had suffered from slow 

loading, sometimes reaching a teeth-grinding 

120 seconds. Their newer site and Solr did 

improve this performance, but conversion rates 

from visitors who used search didn’t improve as 

expected. 



RESULTS WITH LOOP54

Svenssons has seen huge 

improvements since moving 

to its new site. And, since 

no other large changes 

to the website have been 

made since implementing 

Loop54, Svenssons credits our 

software with the bulk of the 

improvement.
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67% 
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visits with search 
increased by over

“We chose Loop54 because the search itself was 

amazing! Being able to see a demo of how the 

search performs and learns with our products 

and data was key. I can’t imagine anyone 

choosing any other solution after seeing that! 

Finally, the team really care about what they’re 

doing and really care about us being successful - 

not just selling their solution.”

Jörgen Bitzekis, Business Development Director  

at Svenssons i Lammhult
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visits with search 
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over

SOLUTION

Search vendors were evaluated based on 

three criteria: general search competence, 

product search capabilities, and cost (covering 

implementation and licensing cost). 

Ultimately, Svenssons chose Loop54 because:

• Loop54 performed best on all three criteria 

• The Loop54 team demonstrated strong 

competence and provided best-practice advice

• How impressed they were by the search function 

itself 


